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Introduction

Individual giving and volunteering are critical to the
success of the nonprofit community as it partners with

residents. Michigan nonproflts

- government and business to serve the needs of Michigan

mdude foundations,

¥

; educatmnai institutions, theaters, churches, food banks ~

hospltals and more. As ‘1nd1v1r1nak pmmde 76.3% of

 In addition to highlights from

 contributions in the country (Giving USA, 2003), and
. organlzatlons rely heavﬂy on volunteers to a331st organ

the survey, this publication

provides additional information on Mlchlgan nonproﬁts e
foundatlons and national and commumty service programs. o

If you would like more information about the nonprofi‘t
sector, or if you wish to view this document online, please

visit the Michigan Nonprofit Association’s Web site at
www.mnaonline.org. Also, contact information for sach of
the sponsors is listed inside the back cover.

Kyle Caldwell, Michigan Community Service Commission
Rob Collier, Council of Michigan Foundations

John Lore, ConnectMichigan Alliance

Sam Singh, Michigan Nonprofit Association




Individual Giving and
Volunteering 2003

Michigan Gives!

asked how much
iving the

ovided details
w much Lhev %ad contri bu ted. Twrn%]
Si% pe. t of those who disclosed amounts
gifts d mif make a financial contribution.
The m@st common levels of giving were for less
than $250 (18.4%), followed by those giving
$1,000-2,499 (16.2%).

:wh

Charitable Contributions 20012003

0f the 570 respondents whe made a finan-

Total . . .
cial comtribution, the average contribution
during the year was $1,453.

Female

EXHIBIT 2

Charitable Contributions 2003

$0
0 20 40 60 80 100

PERCENT $1-$249
2002 B 2003 §250-5490

$500-$749

$1000-$2499

$5000-58000

PERCENT




Respondents were asked about expected
changes in charitable contributions for the
coming year. For 2004, ’cwo-“thircls of respon-
dents expect their giving to remain the same,
with 15.3% planning to give more and 17.1%
expecting to give less.

Giving plans are similar for men and women,
with women slightly more likely to give the
sarne or more.

In terms of income, the groups expecting
to increase giving range from 8-18% with the
lowest income category showing the highest
evel of those planning to give more (33.3%).

When plans for giving are presented by age,
those under 50 years are more likely to in-

s for those planning
Lom vlcm@ for qwme

s

1e 161\?1 memg@ are respondents aged uo md

Michigan Volunteers!
In 2003, almost half of those surveyed
reported volunteering (46.1%). This level
represents a return to hwom lev ‘

i in 2003

fotal

Female

Male

| Pl 2002

Interested
in Volunteering?

Local Volunteer Centers mobilize people
md resources to deliver creative solu-
community problems by con-
artners i@r problem-solving and
[ nteers to local
and- services. i‘f y()i W{}ai
mation i

a
e
e
o

more nfor




Volunteering occ
7003, volu

Between 2001 and 2003, there were fimzag
ebounds in volunteering rates for those unde
d

teering by Age

i8-24 -

25-29

40-49

60~64

0 10 20 30 40 50 60
PERCENT
@001 2002 2003

surveyed
'\d aduc
ollowe d T’W/
3. ';%,, yout h Jevc’[owwﬁ {1

ices (15%), health (10.3%), pohm&z
organizations (7.4%), arts/culture (7.1%), a
environmental organizations 5.2%).

.

/

1

na

TOTAL

Education

Religion
Youth

Human Services

Health
Political

Arts/Culture

Environment

G 10 20 30 40 50
PERCENT

Among volunteers who had cut back their
hours, the most frequently cited reasons were
heing too busy (39.1%), followed by health/
illness (17.4%), being too old (13.2%), and
defunct organization (10.1%).

Those who did not volunteer during the
past year were asked their reasons. The major
factors cited were being too busy (59.4%),
health/illness (12.1%), being too old (6.6%),
and defunct organization (5.6%).
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Mentoring
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Michigan Nonprofits at a
Glance

o

1,000 nonprofits, including 21,000
empt qu»qizzatiom or chari-
rofit sector is "‘*’r'*gorza, nt hoth as
onomic force in the state, As
Ciwcmmc“t and business

p

edu Ca“uon, human services, 1? i“i:h care, arts
nd humanities, the environment, religion and
more, Wﬁhoufz these necessary organizations,
the guality of life in Michigan communities
would be sericusly damaged. Luckily, Michigan
families, policymakers and businesses have a
long tradition of supporting nonprofits. In
addition to the large number of Michiganians
that volunteer to assist organizations fulfill
their missions, the sector employs more than
300,000 individuals that contribute to the

state’s economy.

However, a major challenge for the sector today
is declining resources. Although the percentage
of those giving has remained stable and the
percentage of Michigan residents volunteering
has increased, funding from government,
foundations and businesses has decreased. This
decline of available resources for Michigan
communities results from a weakened economy
producing a state budget crisis and decreased
stock portfolios for both businesses and
foundations. As the economy worsens, however,
Michigan nonprofits are being asked to do
more with less. Hence, as government explores
a program to mandate volunteerism in high
schools, government must work with the
nonprofit sector to ensure that nonprofits have
he capacity and resources to provide meaning-
ful volunteer experiences. Thus, as students
become young adults, they will continue
serving their communities in the future.

Foundation Giving at a Glance

Michigan is ranked 11% in the nation in the
number of grantmaking foundations. The
nearly 2,000 private, family, corporate, and
community foundations annually gzam: over $1
billion to nonprofit organizations in Michigan,
nationally and internationally. In addition, our
state is 7" in the nation for foundation giving.
Michigan is also 7™ as a percent of gross state
product and 9" in foundation giving per capita.

Michigan's tradition of OTgamzed giving contin-
ues with the state certifying articles of incor-
poration for more than 100 new Lound&tmns
during the past year. In addition, the 65
community foundations and their 30 affiliates
serving all 83 counties continue to grow
through the creation of new donor advised
funds and contributions to field of interest
funds and unrestricted gifts. To learn more
about community foundations or how to create
a grantmaking foundation, visit www.cmif.org.

While foundation giving is small when com-
pared to the scale of individual giving,
grantmaking foundations are one of the state’s
jewels, providing leadership in the areas of
early childhood development, AIDS, tobacco
use reduction and education, and land use - to
name a few of the key issues addressed. Be-
cause data for 2003 are still being collected,
the following chait reflects 71% of the total
giving reported by all Michigan foundations in
2002. As has been true historically, giving to
education, human services and public affairs/
soclety benefit remain the top three major
subject areas receiving foundation dollars.

The Foundation Center in New York, the
nattz@ns source for data on foundation giving,
estimates that giving in 2003 has been two to
three percent below the 2002 levels due to the
impact of the stock market on foundation
assets. However, a modest growth in founda-
tion giving is projected in 2004.




Grant Distribution by Major Custom Subject Categories for Michigan Foundations, circa 2002*

Subject Amount % No.
Arts, Culture & Humanities 581,317,010 9.2 528
Education 202,413,043 23.0 1,129
Envirenment/Animals 76,411,681 8.7 320
Health 76,518,283 8.7 521
Human Services 194,739,959 22.1 1,130
International/Foreign Affairs 13,414,665 1.5 120
Public Affairs/Sociely Benefit 211,861,323 24.1 1,323
Religion 19,298,011 2.2 195
Other 4,855,413 0.6 G
Total $880,959,399 100.0 5,272

fe]

,zr:datim Center, 20

of $10,000 or more awarded to organizations by
ary and donor-advised grants are included
igan foundations in the sample accounted for

1 f/O; Za ger fwm munf For comm me wur,dm"lr ns,
wdividuals are not included in the file. Grants included for ¢/7e 41 My
ly 71 percent of total giving reported by ali Michigun foundations in 2002,

b
T
o
[}
it
o

oI and news an

¢

Y

W

. The Foundation Center, AAFRC Trust Michigan’s AmeriCorps
v/Giving USA 2003, The 13 Michigan AmeriCorps pic
volunteers as a “domestic

National and Community
Service at a Glance

Michigan Community Service Commission




Learn and Serve

Michigan Citizen Corps

The Michigan Citizen Corps creates Qppor’mnb
ties for individuals to volunteer to help their
communities prepare for and respona to man-
made and natural disasters. It brings together
local leaders, individual volunteers, and the

network of first responder organizations such
as police departments, fire departments, and

emergency medical person nel.

The f‘/lh,ﬂ igan Citizen Corps currently
supports 36 local Citizen Corps Councils.
Community Emergency Response Team (CERT)
training provides individuals with the basic
skills required to handle their own needs and
their communities’ needs in the aftermath of
5 disaster. Two levels of training take place.
To date, CERT Train-the-Trainer has prepared
70 individuals to provide basic CERT training

‘]

i local communities. An additional 150

wls have received basi

i

Michigan Vo[unteer Investment Grants

restment Grants (VIG)

-

Michigan Voluntee
voluriteer resource centers throughout our state.
enahles volurteer resource centers o build

* the numbers used are the average of the 00-01 through 02-03
program year. In the 03-04 year, the numbers will decrease by
approximately 50 percent due to funding cuts at the federal level.

fund

e, i
“ﬂde&iuﬁu@ﬁ.:}‘ Mentor P’i

and recognizes ’d; accomplis
the organizations that support ther.

"

nm@m of mentors

Corporation for National and Community Service
The Corporation for National and Community Service
has a network of state offices that provide arr'c&m’rv—

hility, oversight, and technical assistance for t he
} ational Senior Service Corps and the
AmeriCorps*VISTA programs. The Michigan State
Of fice, based in Detroit, supports Michigan cormuni-
ties Lhrough two programs:

National Senior Service Corps

More than 15,000 seniors contribute their time and
talenits to the three Senior Corps programs - Foster
Grandparents, Senior Companions, and RSVE. These
three programs touch the lives of thousands o
individuals and 3,000 local organizations.

iy

orps ¥ VISTA
) AreriCorps™VI
State of Ml “hi ym at ?

(Eat
s

STA wol

3

organizations devotec

ing sustainable programs to ewd cate QG\/emy noour
nation. VISTA projects are providing positive solu-
tions in wide ranging aveas including literacy, eco-
nomic development, housing, environmental pro-

grams and mentoring. VISTA is celebxauno its 40th

year of working to eliminate domestic poverty.

{



] Council of

Michigan
Foundations

Serving grantmakers. Advancing giving.

M)

Michigan Nonprofit Association

ConnectMichigan Alliance - The mission of the
ConnectMichigan Alliance is to promote and
strengthen a life-long ethic of service and civic
engagement through the support of community
building initiatives. The organization is home to
Volunteer Centers of Michigan and Michigan
Campus Compact. 517/492-2440 Fax: 517/492-
2444 www.connectmichiganalliance.org

Council of Michigan Foundations - An associa-
tion of foundations and corporations which
make grants for charitable purposes, the mis-
sion of CMF is to enhance, to improve, and to
increase philanthropy in Michigan. 616/842-
7080 Fax: 616/842-1760 www.cmif.org

Michigan Community Service Commission - The
Michigan Community Service Commission (MCSC)
is a state agency that promotes and supports
volunteerism and community service in Michi-
gan. 517/335-4295 Fax: 517/373-4977
www.michigan.gov/mcsc

Michigan Nonprofit Association - The Michigan
Nonprofit Association (MNA) promotes the
awareness and effectiveness of the nonprofit
sector and advances the cause of volunteerism
and philanthropy in the state of Michigan. 517/
492-2400 Fax: 517/492-2410

www. mnaonline.org
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Research for Michigan Giving and Volunteering
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